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Cultural and Creative Product Design Based on Visual
Elements of Gannan Tea Picking Opera

CAl Ke-zhong', HAN Ruo-nan', TANG Fan-Xi?
(1.Nanchang Hangkong University, Nanchang 330063, China; 2.Shunde Polytechinc, Guangdong Shunde 528300, China)

ABSTRACT: Asone of the traditional dramas in Jiangxi Province, Gannan Tea Picking Opera has unique characteristics,
but the related cultural and creative products are relatively single. The work aims to study the application of visual ele-
ments of Gannan Tea Picking Operain modern cultural and creative products, and enrich the design feasibility elements of
Gannan Tea Picking Opera. Gannan Tea Picking Opera was taken as the research sample, and the four visual elements of
personas, props, costumes and makeup in the Tea Picking Opera were extracted. The shape, pattern, color and semantics
of the typical elements were extracted and summarized respectively to build the visual element model library, and the de-
sign methods of deconstruction, reconstruction and reorganization were used to redesign patterns and shapes which were
applied to the design case of children's hand drum, a cultural and creative product of Gannan Tea Picking Opera. The fea-
sible ideas of applying visual elements of Gannan Tea Picking Opera to the field of cultural and creative product design
were expanded. Analysis, extraction and semantic expression of the visual elements of Gannan Tea Picking Opera not only
benefit the dissemination of Gannan Tea Picking Opera, but also provide a new way for designing related cultural and
creative products.

KEY WORDS: Gannan Tea Picking Opera; cultural and creative product design; intangible cultural heritage
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Tab.1 Analysis of personain Gannan Tea Picking Opera
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Fig.5 Packaging design of Gannan Tea Picking Opera facial mask
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Tab.2 Analysis of propsin Gannan Tea Picking Opera
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232 fu, %%

T

2022 4F 12 A

2.3 BERXFMMRIHZ T~ migitomn

e i 2 9 3 8% Pl R AR R AW AR (B B ) E BTy
HZ—, BRERRMARMI R @R | A T A
YRR 2R R R AR A AR e R R A3
A, BERERZOR MG 2 =2 IR M, Xk
BEo MU A @R BRI R R
EJEE SN R NES

1) iE . SRR A A Sk b T Y A5
B, LR R R AU R I 1 AR e 85 2 HLAmS S 22
NS, LB, WRZEER (B ) b, EH
HI-EER, SKEIAEHERH il , 08hs Forf —aEdg, B
THME . LZLFRSN, AR DS, RN TRl
G W LASH A SURE i

2) XA W RARACREIR TN, A
FLUAA A P AR 2 B, b By A5 18 3 X LB
RIS AT, A Ao WUl BB R, LEgh AR
PE BRI S5 SORE BOREM, R BRSO SR B
B LA AR, FERE AL B )R A e,
OREARKEO ., RO, 0, WRESs, 1A 0K
ZOREZ, PIREAT, Al i FREE T, Wik

G R R, FORAEZE M AR — 65 em Za Ay
AR AR, X 2 5 R SR A R R 5 AR AN [+ ) 3t T 2
—, TEMER R LS ERBIO AR R G REER, TSN
PERISEAR . WERAI N W KT TR, R RN B AR
AR ARG, R AR TIEHMS, SHAMR
Wi R BN, SHRTE . KSR M O A G,

3) MR, BETZOMAN R, R BE ARG AR 1L,
A 4 ol R AR A AR IR R AR Sk L AT
— [ R ER A R e M

FEFR FE X il e b, SRR AR LA T A 9
AMSETEAE A S TR T AR, SR 2808 B2 7R e
Pt 2 B X RO N #f £0 ) YR T R AR T, AR
PRELI AW B0y PR PEAG . 5, TEJE RSB
iy DX A% 6 SCAR I Uk 4 5 THAERO L SRR IR o 3
TOR Z— R 3R B A BRI, dad il 4
TR 358 P R AR R R E AT O AL B, A S FE A | R
WIOCR NG K%, @R =10, #F
T, DL 3o DK R SR AU MR B4 3 A e R L
S5 AESCRD Mt AR, T LR IR R Y
TCER XS SCRY 7 it B AL AL L B SR A R AT BT
AR o

®3 BBRFMRIGS W

Tab.3 Analysis of costumesin Gannan Tea Picking Opera
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Tab.4 Analysis of makeup in Gannan Tea Picking Opera
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Fig.9 Design ideas of cultural and creative products of Gannan Tea Picking Opera
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Fig.10 Cultural and creative product design of
children's hand drum
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Fig.11 Cultural creation in Gannan Tea Picking Opera—design process of children's hand drum
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