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Innovative Design Translation in Cultural and Creative Products of
Cantonese Opera from the Per spective of Regional Culture

ZHAO Wob-lin, XUE Yong-jun
(South China Agricultural University, Guangzhou 510642, China)

ABSTRACT: The work aims to summarize the innovative design strategies of Cantonese Opera cultural and creative
products reflecting regional cultural characteristics, so as to enrich the design methods and enhance the competitiveness of
Cantonese Opera cultural and creative products. Based on the research status of regional cultural and creative products
and combined with the development of Cantonese Opera, the practical significance and value of integrating regional cul-
tural elements into the cultural and creative products of Cantonese Opera were explored. The theory of "translation" and
the "three-level culture" were introduced wholly to apply the uniqueness of regional culture to enhance the added value of
cultural and creative products, so as to promote the cultural identity of consumers and help the inheritance and develop-
ment of regional culture and products in the new era. Excavating regional cultural value and integrating it into the design
of cultural and creative products are the inevitable means to enhance cultural confidence. In the development of Cantonese
Opera cultural and creative products, through the design translation from the material, spiritual and behavioral elements of
Cantonese Opera, the aesthetic value, humanistic conception and cultural innovation of Lingnan are applied in the product
development from outside to inside, which can design the Cantonese Opera cultural and creative products with Lingnan
characteristics, enrich the design methods, and broaden the development ideas of the cultural and creative products of
Cantonese Opera.
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