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Furniture Design I deas and Practice Under Parent-child I nteraction Experience
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ABSTRACT: The work aims to explore the interaction direction and realization form of parent-child interaction experi-
ence design concept in furniture design. In the current society, the communication between parents and children shows a
decreasing trend. Especially under the pressure from work and life, parents rarely interact with their children, but the
growth of children is closely related to the harmonious parent-child relationship, and cannot leave the company and
communication of parents. Furniture, as an important part of family life, has to a large extent become the link between
parents and children in physical and mental interaction. Based on this situation, this work took furniture as the media to
carry out specific design thinking, from the perspective of parent-child interaction experience to explore the path of fur-
niture design. It has practical significance. First of all, the positive significance of parent-child interactive experiential
furniture was clearly defined, while facing up to the current design deficiencies. Secondly, from the basic direction and
principle, the integration of furniture design ideas was explored. Thirdly, combined with the excellent design practice in
reality, both the theory and the practice were promoted to explore the experiential furniture design method that can realize
parent-child interaction. Connecting furniture with parent-child interaction and creating furniture forms that enable par-
ents and children to participate and interact effectively can promote interactive experience and alleviate the common par-
ent-child dilemmain families.
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