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Integration of Auspicious Elementsin the Design of Cultural and Creative Products
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ABSTRACT: The work aims to explore the possibility of integrating auspicious elements and cultural and creative prod-
uct design, and analyze the scientific and effective way of practice. Auspicious element is a kind of cultural form and di-
versified cultural resource, which is not only closely related to people's life, but also inherited by virtue of its rich and
beautiful connotations and meanings. With auspicious elements as the research object, the opportunities and challenges
they have been facing in the current era were analyzed deeply, and the possibility of integrating them into the design of
cultural and creative products and gaining inheritance and rebirth by virtue of the development advantages of cultural and
creative products and characteristics of audiences was put forward. Besides the overall characteristics and value of auspi-
cious elements, the development direction and implementation strategy of their specific integration into cultural and crea-
tive products were explored. Combined with the actual situation, the artistic expression and innovative expression of aus-
picious element symbols in the design of cultural and creative products were explored from the aspects of symbol extrac-
tion, connotation mining and value presentation. The cultural and aesthetic values of auspicious elements are obvious to
all. The integration of auspicious elements with cultural and creative product design can realize rebirth and promote the
long-term development of cultural and creative industry as long as appropriate development mode and path can be found
and creative design can be carried out according to the essence.
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