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Packaging Design of Characteristic Agricultural Products under
the Rural Revitalization Strategy

HE Zhu-ming
(Sichuan Engineering Technical College, Sichuan Deyang 618000, China)

ABSTRACT: In order to promote the all-round development of society and accelerate the development speed of China's
vast rural areas, the Party Central Committee put forward the Rural Revitalization Strategy. In the context of the Rural
Revitalization Strategy, how to effectively promote the healthy development of rural economy is a focus of all aspects.
The development of rural economy mostly depends on the economic benefits produced by the production, processing and
sales of characteristic agricultural products. Therefore, to accelerate the development of rural economy, the planting and
sales of local characteristic agricultural products should be developed with great efforts. In this process, the unique pack-
aging design of characteristic agricultural products can not only attract the attention of consumers, but also enhance con-
sumers' emotional experience. Therefore, in packaging design of characteristic agricultural products, we should not only
innovate in thinking and build brand awareness of characteristic agricultural products, but also fully integrate local char-
acteristic cultural elements, so as to form product packaging design with local cultural characteristics, improve the eco-
nomic benefits of characteristic agricultural product market and help rural revitalization.
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