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ABSTRACT: To summarize the methods of refining and reproducing the cultural connotation of rural tourism cultural
and creative products, realize the value system of cultural, aesthetic, economic and social values of rural tourism cultural
and creative products, and empower the rural tourism industry. The current situation of rural tourism cultural and creative
product design was investigated and the classification of Xiyang recreational folk activities was introduced. The modern
design idea of transforming rural cultural symbols from the perspective of designers was put forward to make the product
meet the aesthetic and experience needs of users. Among them, Kano model will screen all user experience demand indi-
cators obtained from the questionnaire, select the experience needs that users need to solve urgently, and design Xiyang
entertainment folk cultural and creative products and its experience system with users as the center. It is proposed to carry
out characteristic rural cultural activities, integrate service design and experience design concepts, and enhance user ex-
perience and pleasure. Effectively activate rural cultural resources, build rural cultural memory, improve the sustainable
development ability of rural tourism, and plan rural diversified development paths.
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Tab.4 Membership of product function classification
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S5 126.67% 26.67% 20.00% 24.44% 8.89% 2.22%
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