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Research and Practice on Cultural Innovation Ecology of Intangible
Cultural Heritage Handicraft under Industrialization

FU Yan-xiang, LUO Xia
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ABSTRACT: In the context of contemporary industrial development of intangible cultural heritage, the work aims to ex-
plore the cultural innovation ecology of rural traditional handicrafts so as to cope with the crisis of dichotomy between
modern society and traditional culture as well as explore the ways of inheritance and innovative development of things at
the level of the living intangible cultural heritage. From the perspective of cultural ecology, the intangible cultural heri-
tage handicraft was put into the overall cultural background and social environment to create a cultural innovation ecology
and design participation mode of traditional handicrafts under the rural revitalization strategy, and seek countermeasures
and connections of integration and interaction between traditional handicrafts and contemporary market. An ecological
mode of "Four Transformations" of intangible handicraft innovation was put forward and promotion strategies of intangi-
ble handicrafts were discussed from the content, brand, product and digitization, so as to provide the feasible design par-
ticipation measures, and verify the feasibility of this mode based on Shigu oil-paper umbrella in Xiangtan, Hunan Prov-
ince. As aresult, cultural ecology has the characteristics of dynamic evolvement and overall coordination, which can adapt
to the active changes and inheritance of intangible cultural heritage handicrafts, give full play to the characteristics of in-
dustrial design, and effectively annotate the design of industrialization content of intangible cultural heritage. The eco-
logical mode of "Four Transformations' contributes to the modern heritage and creative development of intangible cul-
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tural heritage handicrafts. In this mode, design participation can effectively promote the high-quality development of rural

traditional handicrafts. It is hoped to play the biggest role in rural revitalization in development of intangible cultural

heritage handicrafts industry so as to construct cultural industry with rural characteristics.

KEY WORDS: industrialization of intangible cultural heritage; handicraft; cultural ecology; rural revitalization
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Fig.1 Five main elements of intangible cultural
heritage industrialization
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