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Zhaojue Yi Wool Textile and Rolling Pin Intangible Cultural
Handicraft Creation Product Design
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ABSTRACT: Objective To extract and summarize the cultural symbols of rural intangible cultural heritage handicrafts,
and to preserve the wool weaving and rolling skills of the Zhaojue Yi ethnic group in the inheritance. Methods Through
literature analysis and field research, the technical process, use scenarios and current situation of wool weaving and roll-
ing techniques of Zhaojue Yi ethnic group were sorted out and analyzed, the collection and refinement of cultural symbols
of Zhaojue Yi ethnic group were discussed, and the sustainable development strategy and innovative design of intangible
cultural heritage handicrafts in the design of cultural and creative products in Liangshan Yi ethnic group were discussed.
Conclusion Zhaojue Yi ethnic group has rich historical and cultural resources, rich regional cultural symbols and ethnic
characteristics, which provides a guarantee for the design of cultural and creative products, combined with the research of
ethnology and design, innovates the form, function and carrier of Zhaojue Yi wool textile and rolling technology cultural
and creative products, and combines regional culture with cultural and creative products, which can not only enhance the
cultural connotation of cultural and creative products, but also promote the construction and sustainable development of
national traditional cultural brands. To provide a reasonable reference for the inheritance and development of Yi people's
wool textiles and weaving techniques in modern society, and to assist in the revitalization and development of the Yi re-
gion in Zhaojue.
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