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Innovaion Research on Museum Cultural and Creative Product Design from
the Per spective of Animation Derivatives

Ql Qi

(Chengdu University of Information Technology, Chengdu 610225, China)

ABSTRACT: This research aims to explore a systematic design method of cultural and creative products of museum
animation type that conforms to its own characteristics.L et the multi-level cultural value of cultural relics be passed down
in the greatest sense.Based on the design theory of animation derivatives, Research on the design models of animation
type cultural creativity in domestic representative museums , and analyze the difference from traditional animation de-
rivatives; Based on the classic emotional layered design theory,Comparative Study on the Design Ideas of Contemporary
Museum Animation Type Cultural and Creative Design and Traditional Museum Cultural and Creative Product Design,
Follow the path,a museum animation cultural and creative design method combining two theories is summarized,and ap-
plied to the design practice case of the "Sanxingdui Birds" for verification.The conclusions are:In order for museum ani-
mation cultural and creative products to embark on a distinctive path, it is necessary to systematically integrate emotional
grading design theory into the design concept of animation derivative products,Emphasize the transformation design in the
segmented cultural field, Emphasize the combination of innovation in material technology and traditional craftsmanship,
Emphasize the creation of animation cultural ecology with combining multiple Al technologies, etc. It can promote the
innovation of this type of product.

KEY WORDS: museum cultural creative; Animation Derivatives; Integrated design
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Tab.1 comparison of cultural level design in cultural and creative products of Sanxingdui M useum
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