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Analysison Current Situation and Trends of Museum Experience
Research in China and Abroad
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ABSTRACT: The work aims to conduct a quantitative visual analysis on the literature of museum experience research in
China and abroad in order to understand the focus and dynamics of museum experience research at the present stage in an
objective and realistic way. The quantitative analysis and qualitative discussion of the core collection of journals in the
CNKI core database from 2000 to 2022 and the Web of Science database were conducted with the Citespace visual analy-
sis tool, including the time of publication, key word clustering, distribution of publications, discussion of the focus in
Chinese and foreign researches, and interpretation of research commonalities and differences. The number of Chinese and
foreign museum experience research articles within the search areais rapidly increasing, with Chinese publications mainly
in the field of art design and foreign publications in the field of museology research. The research hotspots in China and
abroad all involve new media technology, cultural tourism development and audience research, but Chinese research
mainly focuses on the application of new media technology in exhibition design, the follow-up investigation of audience
experience and the tourist research under the integration of culture and tourism and the foreign research mainly focuses on
the creation of leisure and entertainment atmosphere in museums by digital media technology, collective learning experi-
ence in museums and the expression of authenticity in museumsin cultural tourism.
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Fig.2 Key word co-occurrence timeline of Chinese related research

Keywords  Year Strength Begin End
RS 2004 1.25 2004 2009
MRBAE 2006 152 2006 2013
Fiae, 2006 1.31 2006 2015
TENE 2008 1.23 2008 2011
Gt 2009 141 2009 2015
AT 2010 142 2010 2016
Bt 2012 174 2012 2019
3k 2013 171 2013 2017
YRR 2014 1.7 2014 2016
EEmA 2014 157 2014 2016
BT 2017 3.06 2017 2019
R+ 2017 1.94 2017 2018
Vs R 2017 174 2017 2019
2B 2017 1.8 2017 2018
&% 2017 1.27 2017 2020
UITeN 2017 1.21 2017 2019
VAT 2019 196 2019 2020
YHRENES 2020 259 2020 2022
WMAMALE 2020 2.3 2020 2022
{iEE 2020 1.64 2020 2022

2004—2022

K3 ENBFE LTSS (Bursts) %
Fig.3 Bursts mapping of Chinese research key words
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Top 21 Keywords with the Strongest Citation Bursts

Keywords Year Strength Begin End
interaction design 2005  1.91 2005 2008
student 2013 2.93 2013 2016
museum education 2014 3.6 2014 2017
history 2002 3.01 2014 2015
science 2002 2.46 2014 2015
teacher 2014 2.28 2014 2019
knowledge 2002 2.52 2015 2016
perception 2012 2.88 2016 2018
participation 2017 2.79 2017 2020
space 2017 2.28 2017 2019
service quality 2018 3.27 2018 2019
museum 2005 2.87 2018 2020
library 2018 2.33 2018 2019
behavioral intention 2019 2.8 2019 2020
virtual reality 2017 2.51 2019 2022
digital heritage 2019 2.4 2019 2020
satisfaction 2018 2.18 2019 2022
virtual museum 2020 3.24 2020 2022
reality 2016 2.13 2020 2022
digital technology 2020 1.98 2020 2022
image 2020 1.98 2020 2022
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Fig.5 Bursts mapping of foreign research key words
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Tab.1 Comparison of publications for Chinese and foreign journals

Hh SR RS A SCSCHRI T RSt
ARk 79  CURATOR-THE MUSEUM JOURNAL 76
Hh [ 55  MUSEUM MANAGEMENT AND CURATORSHIP 59
{2 TR 35  INTERNATIONAL JOURNAL OF HERITAGE STUDIES 46
B 20  SUSTAINABILITY 36
R £ 9  ACM JOURNAL ON COMPUTING AND CULTURAL HERITAGE 34
FEGENHEM 9  FRONTIERSIN PSYCHOLOGY 30
AR 9  INTERNATIONAL JOURNAL OF ART & DESIGN EDUCATION 24
FAR ML 9  JOURNAL OF CULTURAL HERITAGE 17
R AR B R (ARSI ) 8 PUBLIC HISTORIAN 17
P9 R 7  CURRENT ISSUES IN TOURISM 14
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