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Synaesthesia M etaphor Method for Visualizing Musical Style

YIN Jun, ZHU Wen-tao'
(Jiangnan University, Jiangsu Wuxi 214000, China)

ABSTRACT: Achieving synesthesia is an effective way to enhance audio-visual communication, improve interactive ex-
perience and promote information dissemination. The work aims to explore the synaesthesia metaphor method for visual
design of musical style, and provide reference for realizing the effective correspondence between musical style and visual
expression. The design relationship between musical style visualization and synaesthesia metaphor was analyzed from
different disciplinary perspectives, and then corresponding design ideas were put forward based on this. Finally, the spe-
cific design process was discussed by combining the design cases of "metal music" and "jazz music". The relationship
between visual design of musical style and synaesthesia metaphor was clarified, and four methods were proposed based on
this: acquisition, construction, expansion, and evaluation. Synaesthesia metaphor can be applied to the visual design of
musical style, making the transition process between music and vision clearer, allowing people to "resonate" with the de-
sign content, and providing new ideas and references for the visual design of musical style.
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Fig.1 Design relationship between musical visualization and synaesthesia metaphor
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Fig.2 Synaesthesia metaphor method for visualizing musical style
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Fig.3 Examples of empirical information about music

BErEL
FN (n=44) -~
BR (n=71) «---- -’:/: _;,_x.

BRRE /B
B (n=55) &N

i (i) o
%ﬁﬁ ,'l - \,};,—,o
B (i) oot

KR (n=35) *7

B (n=55) oo -
BrE ]
= (n=51) .\—f—::;::x

\

WA (n=56) w= -t
ERER
BN (n=80)
B (n=51) .
BEES .
e BB (n45) ¢ T
Sce NEEE (n=78) =

[ ]
’

L]
W
\

L+ BURRE. SERYBISAEES (RI10 S S6)

- BREVSE, BUSKLIER (R4S $23)

S, EBWEOED, TSR (R33 1 528)
HASHORE , ASEHENATIORE (R3S H $30)
BT, SEATIOTIRER (R32 4834)

s BARBOESRIG, IHEREHING (RAY $4)
FUTZSSHT, FaavE, WISMZEI (C52 8 534)

e SRR, RENETEN (Re4 & 528)
PO, WHREMETES (RS 55

7T oe BFUMELASE, JBLESER (R35L527)

N e —Bl, MIEESRUENE (RO B 55)
BENETEESANER, AANDBKRESSER (Rs2 5 524)
N SR, RBIUSEE (R38 7 523)

N BIE (=22) e . B DATEE, MERE (R2 B35)
ARG - RHsHsA R
4 AR g e

Fig.4 Construction process of cognitive schema
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Fig.7 Evaluation of visual design proposals for music
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