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Research on the Design and Development of Museum Creative Products under the
Background of Integration of Literature and Tourism

ZHAO Qingyang
(Heilongjiang Oriental University, Harbin 150066, China)

ABSTRACT: objective: To explore an effective way to design and develop museum creative products under the back-
ground of integration of literature and tourism, and to enhance the vitality of museum creative products. Methods: Using
the method of literature, theory analysis and case study, some cases were listed to optimize the design and development of
cultural and creative products in museum. Conclusion: After the implementation of the new model of cultural tourism, in
the process of designing and developing cultural and creative products in museums, we should grasp the design orienta-
tion of cultural and creative products, understand the demands of users, highlight cultural uniqueness, and strengthen
product innovation To extract typical symbols and endow cultural characteristics of cultural and creative products; to
study the local tourism industry in depth, broaden the product development and sales channels; to build quality brands and
focus on brand image building.

KEY WORDS: integration of literature and Tourism; cultural and creative products of museum; high-quality brand; typi-
cal symbol
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